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Latour a mixed investment company

Focus on long term value creation

LATOUR

HULTAFORS GROUP ASSA ABLOY
LATOUR INDUSTRIES FAGERHULT
NORD-LOCK HMS NETWORKS
SWEGON LOOMIS
NEDERMAN
DIAMORPH NOBIA
NEUFFER SECURITAS
OXEON SWECO
TERRATECH TOMRA

TROAX




Our investment criteria

What we look for in a company

Strong own products & brands
Geographical expansion Matching identified trends in

High technical level international markets

Solid, profitable business
Well functioning Mgmt teams Potential to reach our
Ability for Latour to add value financial targets: 10-10-20




Development— long term international growth

Geographic expansion with proprietary products
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International growth. Sales generated outside
the Nordic region have more than doubled since
2003, reported as a percentage of total sales.




Development — long term profit and growth

Doubled growth and profitability x 3
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Focused management strategy

Decentralized responsibilities

0. 7%

Asset management cost
in relation to total capital
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Summary and focus going forward

Long term

o Still a challenging macroeconomic situation
 Clear objectives in each BA

e Long term perspective is positive
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