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HULTAFORS GROUP

” Everything we do, we do 

to create a safer and more 

productive day for the 

craftsmen. ”



Our key trends in the market

HULTAFORS GROUP

• Increasing urbanisation & globalisation

• Increased health&safety and productivity focus

• Sustainability

• Digitalization

• Consolidation and Private Labels



PPE –

Personal Protective 

Equipment

Our brands

Tools

Access Solutions

Focused on the End Users safety and productivity

• 61%

• 30%

• 9%

Share of business



Founded on Entrepreneurship – we continue to innovate 

Karl-Hilmer Johansson Kollén, 

Founder Hultafors 1883

Anders Wikstrand och Victor 

Berg, Founders Wibe Ladders

1929

Matti Viio, 

Founder Snickers Workwear

1975



Sustainability – For future generations

 Sustainable  products

 Reduced own footprint

 Responsible strategic sourcing



Digitalization – a way of working

HULTAFORS GROUP

• Easy to du business with

• E-Commerce

• Smart products



HULTAFORS GROUP

Close to customer

• Local

• Leverage

• Strong Distributor partnerships

• Social media



HULTAFORS GROUP

Development 2011-2014

Successful European expansion

Present in 14 countries

Top brand in EU

European expansion

Focused introduction to selected countries

The model works – expansion of shoes



HULTAFORS GROUP

Best customer experience – one to rely on

• Quality

• Easy and reliable

• Lean

• Logistics



HULTAFORS GROUP

Geographic focus

R12, 1706, MSEK

Grow/strengthen  position

North America entry
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Hultafors Group deliver shareholder value

Latour Targets

EBIT

ROI

10%

15-20%

Hultafors Group Performance

2013 2014 2015

15,5%
13,6%

15,6%

R12 0617

10,5%

2016

10

14,1%

22,521,5
18,5

20,8

15,6 20

2016201520142013

15

R12 0617

Growth 10%
2014

8,1%

2013

-3,6%

10

R12 0617

9,5%

2016

9,7%

2015

18,6%
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” Everything we do, we do 

to create a safer and more 

productive day for the 

craftsmen. ”


