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We design & manufacture products and services that excel in terms of
functionality, safety, protection, overall productivity and creating
personal identity.

In every way,
a partner to rely on.



240 million EUR turnover
800 employees

Own sales operations in 15 markets (Europe & North America)

8 manufacturing sites

Facts & Figures 2018.
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Our business.



Net sales and operating profit overview 2013-2018 [MSEK]
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Acquisition of Acquisition of Acquisition of
Tradeport Puvab Hellberg & Johnson

Solid financial performance
well in line with strategic objectives.



Favorable underlying trends driving growth

B Rest of world Nordics

We play In a large international market in total
amounting to c:a 60 BN USD and growing
at 2—6% annually.

50%
60%

Share of sales 2016 Share of sales 2018

The U.S. Is now our second largest market and
our business Is less centered around the
Nordics.

Our geographical
playing field.
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ued success.

Key enablers for continued growth.
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Initiatives to widen our geographic presence.

Strategic focus regions and initiatives.

» Strengthen presence in N. America by
launching our legacy HG brands and
fortifying Johnson'’s position

» Potential additional acquisitions

Market entry
Southern Europe

Entrench our strong market position

in the Nordics

 Strengthen position in Central
Europe applying a fact based
Go-To market model

» Focus on geographical

strongholds

Go-To-Market.



Product
Development.
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Operational Excellence.
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